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Writing Cross-Culturally: A Mental Health Fotonovela for the Younger U.S. Latino Population 
Introduction 
This paper will explore previous studies about the importance of changing cross-cultural 
communication in business to move beyond straight translation and to consider cultural 
influences while communicating cross-culturally. I have researched several studies that have 
explored the importance of considering cultural influences. This previous work lays the 
groundwork to continue cross-cultural communication study so communicators can appropriately 
communicate. Despite the available information on the importance of cultural context in business 
communication, direct translation still seems to be the norm. Effective cross-cultural 
communication, which takes cultural context into account, is still not practiced in every business 
or discipline, so it is important to continue this work. 
In this paper, I discuss the importance of cross-cultural communication in health writing, 
specifically between traditional English-speaking American culture and Spanish-speaking Latino 
culture within the United States. I adapt the traditional pamphlet form for communicating 
medical information to a young adult Latino audience by creating a fotonovela. A fotonovela is a 
pamphlet in a comic-book format that uses pictures and a story-line to provide medical 
information. The focus of my fotonovela is specifically on anxiety symptom awareness and 
treatment within the Latino community. Writing medical pamphlets specifically for the Latino 
community is important because "many Hispanic/Latinos do not receive consistent medical care 
and advice, and many lack the health literacy to comprehend the health promotion messages they 
receive from physicians and media" (Unger, 2012, p. 398). Previous research on the use of the 
fotonovela in the medical field has primarily focused on adults or older adults, but there has been 
little attempt to provide fotonovelas for young adult audiences, around the ages of 17-18 years of 
age. In addition to presenting the fotonovela I created, I analyze why the fotonovela is and could 
be a helpful tool for young adults within the Latino community in America. I wanted to take the 
first step in creating a short fotonovela that is used to primarily target a younger audience about 
mental health and awareness, and to break the stigma of mental health that is so prominent in the 
Latino culture (OMH, 2019). 
Literature Review 
Why is it important to write differently for other cultures? 
When professionally communicating with a different culture, in writing or verbally, the 
common language used is often English. Historically, English has been a primary language, also 
known as English Lingua Franca (ELF), "a shared language, by speakers with different mother 
tongues" (Kankaanranta, 2013, p. 289). Because English is used as the primary language to 
communicate in business, professionals from other countries or subcultures are expected to know 
English: "in a survey of 100 companies engaged in international business, Retha Kilpatrick 
learned that 95 to 99% of their correspondence was conducted in English regardless of the 
country of origin" (Thrush, 1993, p. 273). In such situations, there is no consideration of cultural 
background or geographical location. In recent studies, however, scholars have challenged this 
reliance on English for business communication, arguing that using English globally may not be 
the best practice. Artemeva argues "English is often used as a medium of communication for 
both the English-speaking and non-English speaking partners. Linguists recognize that two 
languages may possess a roughly corresponding set of styles [but] .. .they rarely match exactly" 
(Artemeva, 1998, p. 286). 
The use of English as the primary language of communication has also resulted in the 
common practice of word-for-word translation, sometimes called the "window-pane" theory of 
communication (Miller, 1979). This view assumes that if the words or translation are polished 
well, the audience will understand" (Thatcher, 2012, pg. 77). For example, Sun & Getto (2017) 
describe the tendency to treat "American culture and American Standard English as the norm, 
and to identify cultural and linguistic differences as problems only when there is a 
communication failure or when non-native speakers of English translate product users' manual 
and other documents for use by American" (p. 113). However, this type of translation does not 
consider cultural factors of the various cultures communicating, and miscommunication is 
common between cultures because of this use of translation. Cross-cultural researcher Eure 
questions, for example, "whether or not American written business communication techniques 
are appropriate to use in a Spanish-speaking culture, such as Mexico" (Eure, 1975, p. 52). Eure 
and others argue for best practices of communication cross-culturally that include considering 
cultural values. 
Direct translation is not the most effective way to communicate because of cultural 
factors that shape organizations' structure. There will be far less miscommunication and 
interpretation if cultural values are considered. Creating documents for cross-cultural 
communication use needs to go beyond word-by-word translation by considering cultural values 
to communicate effectively. For example, Artemeva (1998) explores the frustration of North 
American engineers collaborating with their Russian colleagues abroad. Miscommunication 
happens regularly when Russian-speaking translators miss the intention of a memo (p. 288). 
According to a study by Duff (as cited in Artemeva), "in translating scientific, technical, and 
academic works, it is more important that terms be fully understood than neat translation for 
them be found"' (p. 294). When communicators move beyond neat translation and consider how 
one culture will interpret a document based off of their cultural background and values, 
communication improves because "cultural factors affect the use and effectiveness of 
documents: World experience, the amount of common knowledge shared within a culture, the 
hierarchical structure of society and workplace, culturally specific rhetorical strategies, and 
cultural differences in processing graphics" (Thrush, 1993, p. 274). It is important to note that 
culture is a large factor in how people communicate, so there needs to be an understanding of 
cultures to communicate cross-culturally. Writing cross-culturally is important because the 
audience is changing and expanding. In his study about professional writing and communication 
to a different culture, Thrush ( 1993) states, "the audience we write for is changing, in ways that 
will affect our understanding of how to create effective documents" (p. 273). A writer needs to 
consider who the reader will be and what culture values will be used to understand the document: 
"the most successful organizations realize that their information products and services much 
reach a global audience while still localizing these products and services to specific cultures" 
(Sun & Getto, 20 17, p. 89). 
Hofstede's Six Dimensions 
Guiding professionals to move from neat translation, scholars have found and studied 
how different cultures communicate and what makes cross-cultural communication difficult. One 
influential scholar in particular who has studied cross cultural communication is Geert Hofstede. 
Hofstede's (20 1 1) analysis identifies six dimensions of cultural values that influence how people 
from different cultures communicate.The six dimensions sort the values of different cultures and 
how they will affect communication within business. It is important to observe these dimensions 
because they lay the groundwork for communicating cross culturally. 
The first dimension is known as Power Distance. This dimension focuses on how 
comfortable people within a culture are with unequal distribution of power in an organization or 
institution (Hofstede, 20 1 1, p. 9). An organization, or a group of people with similar goals and 
priorities, can be as simple as a family, parent and child dynamic, and also a work environment, 
boss and employees. Power Distance is important to understand when it comes to cross-cultural 
communication because one culture can value a larger power distance, meaning different levels 
of power is the basic form for society to abide by, and another culture believes in a small power 
distance, or equal power between parties. Common patterns that are associated with high-power 
distance are authoritative relationships commonly set up in the home, church, etc. and then 
transferred to the workplace. On the other spectrum, low-power distance cultures are often more 
consultative, involving more feedback, creativity, and flexibility in interpretation and application 
(Thatcher, 2006, p. 3 87). Differences between low-power cultures and high-power cultures can 
affect communication in the workplace, as can be seen in Thatcher's (2006) study of maquilas on 
the Mexico-U.S Border that are owned and run by U.S.-based companies. In Thatcher's study, 
the communication between workers from Mexico and workers from the U.S. was commonly 
difficult because Mexicans tend to value high-power distance communication while those in the 
U.S. typically use lower-power distance. 
The second dimension is Uncertainty Avoidance; asHofstede (20 1 1) explains, 
"uncertainty avoiding cultures try to minimize the possibility of [uncomfortable] situations by 
strict behavioral codes, laws and rules" (p. 10). Strict policy is not how all cultures operate, so 
this can cause miscommunication because rules within the business environment can affect how 
individuals communicate within the organization and to other organizations. 
The next two dimensions, individualism and collectivism, work cohesively. These two 
dimensions describe how cultures' structures are either more individualistic or they are strong in 
groups, such as the collectivist (p. 11 ). Hofstede explains individualism values the "I" and 
collectivism values "We." For instance, the United States values individualism compared to 
Mexico. which would be considered a collective culture. 
The next dimension is masculinity versus femininity. Hofstede explains the difference 
between these roles in a culture in this way:"the women in feminine countries have the same 
modest, caring values as the men; in the masculine countries [women] are somewhat assertive 
and competitive, but not as much as the men, so that these countries show a gap between men's 
values and women's values. In masculine cultures there is often a taboo around this dimension" 
(p. 12). Mexico is ranked as a high masculinity culture, English speaking Weastem countries are 
moderately high in masculinity, and France is ranked as a moderately low masculinity culture. 
The next dimension is short-term versus long-term orientation. The difference between 
these two ishighly connected to economic growth and hard work. This dimension pulls on the 
ideas from Chinese scholars who had conducted a questionnaire in 1987. Hofstede explains 
"short term pole were reciprocating social obligations, respect for tradition, protecting one's 
'face', and personal steadiness and stability" (p. 13). Long-term orientation focuses on the future 
and adaptability. Short-term orientation cultures value the past or the present, where as Long­
term orientation cultures focus on the future. These dimensions are correlated with the previous 
dimensions individualism versus collectivism. For the context of this paper, the U.S. and Mexico 
are both considered short-term cultures. 
The final dimension is indulgence versus restraint, which focuses on a society allowing 
gratification of basic human desire versus a society that controls graditification and regulates it 
by using strict social norms (p. 15). The communication between these different cultures can be 
difficult because they value different human necessities, which can influence business 
environments. For example, the United States and Mexico are indulgence countries compared to 
China, which is a restrained country. 
Understanding these six dimensions is crucial for moving forward in understanding how 
to effectively communicate between different cultures. There is no one set of values and beliefs 
that all cultures rely on, so to be flexible and adaptable to what another culture may value is 
necessary within written and oral communication. For this reason, scholars have gathered 
Hofstede's dimensions and applied them to studies regarding communication. 
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Figure l: High to low context spectrum founded from Southeastern University 
Edward Hall, an anthropologist, studied and laid the groundwork for intercultural 
communication. Hall introduces the framework of high-context and low-context cultures: 
"Context is the information that surrounds an event; it is inextricably bound up with the meaning 
of that event" (Hall, 1990, p. 6). High-context cultures refer to implicit communication and 
nonverbal cues, such as gestures and facial expressions. In high-context cultures, people tend to 
stand close, so space is shared. There are not strict schedules with high-context cultures, and 
change is slow. An example of a high-context culture is Chinese culture. Low-context cultures, 
on the other hand, communicate explicitly. Some functions of low-context cultures are 
relationships begin and end quickly, verbal messages are the way to communicate, and 
disagreements are depersonalized. There are strict schedules, and change is fast. Differences 
between high-context cultures and low context cultures matter in business communication 
because if a high-context culture is using body language to communicate but the low-context 
culture does not, then miscommunication can occur between the organizations. Hall explains, 
"any shift in the level of context is a communication. The shift can be up the scale, indicating a 
warming of the relationship, or down the scale (lowering the context), communicating coolness 
or displeasure" (Hall, 1990, p. 7). 
For example, high-context cultures are affiliation cultures and low context cultures are 
achievement cultures, explained by Barnum (date). Thrush (2006) explains the worry of someone 
communicating between different context cultures: "what happens when someone from a low 
context culture tries to communicate with someone from a high context culture? Very often, the 
former ends up feeling frustrated by the seeming vagueness of the communication while the 
latter feels overwhelmed by detail, possibly even insulted" (p. 275). This is applicable when 
creating a written document between different cultures. If the writer's culture values influence 
the written document, then there is a chance the document will be misinterpreted by and 
misleading to the reader of a different culture. Writers need to be aware of the international and 
multicultural world they live in to effectively write for different cultures. For example, the 
United States, American culture, is closer to the low-context culture, compared to Mexican 
culture, which is closer to the high-context culture on the high-to-low culture spectrum. 
Writing Cross-Culturally for the Latino Culture in America 
It is important to recognize the differences within cross-cultural communication because 
the struggle to communicate can cause confusion for both writer and reader. As mentioned 
previously, Eure (1964) investigated whether using English as the primary language to 
communicate is appropriate in Latin-American countries. Though this study is several decade 
sold, it raises interesting questions to start to understand communication with a Spanish­
speaking, high-context culture. When writers are creating a document for another culture, having 
'a multicultural worldview' (Sun & Getto, 2017, p. 90) is beneficial to creating an effective 
document. Value differences across cultures force writers to continually be aware they will need 
to change how they communicate, so there are accommodations within cross-cultural 
communication implemented to maintain an appropriate relationship between the writer and the 
reader. A writer must communicate, in writing or orally, in the best form for the reader. 
We have discussed cross-cultural communication across several countries, but it is 
important to understand cross-cultural communication can also occur within the same country. 
The United States consists of various cultures, so we need to address cross-cultural 
communication within America. As discussed previously, cultural values differ across different 
countries, such as the United States and Mexico, but we also need to consider the cultural 
differences within the United States, such as between traditional Western European-influenced 
English-speaking culture and Latino culture. Sociolinguists use the term "discourse community," 
which means "within a language community, people acquire specialized kinds of discourse 
competence that enable them to participate in specialized groups" (Faigley, (1985), p. 52). Each 
group or culture communicates in different ways that are influenced by cultural background, so 
communication even within the same country must consider cultural differences to be effective. 
Medical cross-cultural communication 
One particular area that still frequently relies on neat translation to communicate 
information is the medical field, including to Latino communities in the United States. In the 
medical field, it is common to use traditional medical pamphlets and to neat translate the 
document to Spanish. Neat translation is still heavily used in medical communication, but this 
approach is not the most beneficial for communicating information, especially to users whose 
primary language and cultural background is not American English. According to the U.S. 
Department of Health and Human Services Office of Minority Health, "Hispanic Health is often 
shaped by factors such as language/cultural barriers, lack of access to preventive care, and the 
lack of health insurance" (OMH, 2019). One majorhealth concern for the Latino population in 
the United States is mental health. There are significant health barriers for the Latino community 
regarding mental health, including that this group may have limited English proficiency (LEP), 
low health literacy due to lack of appropriate resources, and a high level of stigma concerning 
mental illness. Thatcher (2012, suggests professional communicators, specifically writers, need 
to move towards culturally competent health care for Spanish-speaking audiences. This includes 
writing for Latino cultural influences, an objective that is not considered in neat translation. 
Why it matters to consider health care needs of Spanish-speaking patients in U.S. 
As discussed earlier, mental health is a large concern of the Latino population. In a study 
in 20 1 l ,  Cabassa found that "many Latinos with depression do not seek or receive adequate care. 
Latinos are more likely than non-Latino Whites to underutilize services, discontinue treatments 
prematurely, and receive depression care that is poor in quality" (p. 840). This study shows that 
Latinos are at a greater risk when they have LEP, low health and mental health literacy, and high 
stigma specifically pertaining to mental health and treatment. It is important to discuss mental 
health acceptance and treatment within the Latino culture because Latinos need adequate medical 
information pertaining to their mental health and it is important to break or lower the stigma 
around mental health. 
To better understand why studying mental health awareness and treatment in the Latino 
community is important, we need to address why there is a prominent stigma about mental health 
in the Latino community. In a study about depression literacy in at risk Latina immigrants, 
Hernandez (20 15) describes stigma broken into two types, self-stigma and public-stigma. Self­
stigma is "internalized stereotypes and attitudes about individuals with mental health disorders" 
and public-stigma is "when the general public or one's community accepts negative stereotypes 
of mental health disorders" (p. 80). Stigma is a large attribute to how mental health awareness 
and treatment is considered in the Latino community. The stigma causes many individuals to 
undermine their own mental health, so to be aware of these stigmas is important when 
communicating mental health awareness to the Latino community. 
Also, low mental health literacy is an important factor for why Latinos do not receive 
adequate mental health treatment and awareness. Mental health literacy is a concept that uses 
"knowledge needed to recognize when a disorder is developing, knowledge of help-seeking 
options and available treatments, and knowing how to support others developing a mental health 
disorder or in a state of crisis" (Hernandez, 20 15,p. 80). Having high mental health literacy is 
important to an individual's overall health, but the Latino population struggles with mental health 
literacy because of the stigma that stands around mental health and also the lack of useful 
medical resources for the Latino culture in the United States. Mental health stigma and low 
mental health literacy coincide in the Latino culture with awareness and treatment of mental 
health. There need to be medical resources to help lower stigma and to provide help with mental 
health literacy to help bring mental health awareness and treatment options to the Latino culture 
in an effective useful tool. 
A source that has recently been used in the past ten years in the medical field to 
communicate medical information appropriately to the Latino community is the fotonovela. This 
form of communicating medical information is still fairly new, so the fotonovela is not used 
across all medical mediums. A fotonovela is a document, typically a booklet that is in the style of 
a comic book format with posed photographs and dialogue bubbles. A fotonovela takes on a 
similar form to a traditional telenovela, or television soap opera. This style of writing has been 
studied and explored to help with health literacy among Latino populations. Fotonovelas are used 
to help educate the Latino community in a way that will be comprehensible and relatable to what 
the Latino culture values. The fotonovelas can be "utilized to educate Latinos in Spanish about 
mental health problems and treatments" (Hernandez, 2015, p. 80). Fotonovelas are also used to 
reduce stigmas that may be a barrier to receiving treatment even when services are available in 
Spanish. The fotonovela is used to educate Latinos, reduce stigma, and raise health and 
specifically mental health literacy. 
An example of a successful fotonovela that many scholars have used as their point of 
reference in their studies is the fotonovela Secret Feelings. This fotonovela, written by Melvin F. 
Baron, reads at a fourth grade level, and the story line follows a middle-aged Latina mother. 
Sophia, who is depressed (Hernandez, 2015, p. 80). This fotonovela has had highly effective 
results in reducing stigma about mental health and depression treatment in adults in the Latino 
community. One study used four focus groups, two in Spanish and two in English, at an adult 
school program to look at the effectiveness of the fotonovela Secret Feelings. The results from 
this study showed the fotonovela "was well accepted and provided useful information about a 
rarely discussed issue in the Latino community. This fotonovela was viewed as educational, 
entertaining, and easy to understand" (Cabassa, 2012, p. 844). This example shows how 
important the use of the fotonovela is when it comes to helping low health literacy members of 
the Latino community receive important mental health information. 
One concept that is used in the fotonovela is the Entertainment-Education tool. 
"Entertainment-Education involves incorporating an educational message into popular 
entertainment content to raise awareness, increase knowledge, create favorable attitudes, and 
ultimately motivate people to change behavior" (Unger, 2012, p. 399). In a study, Unger (2013) 
compared two medical sources, a fotonovela verses a pamphlet. Both documents were effective 
in increasing depression knowledge and identifying depression, but the fotonovela was more 
effective in changing attitudes about mental health (p. 404). Fotonovelas are helping Latinos gain 
health information in an appropriate document that considers cultural backgrounds. 
Onion model for creating Fotonovela 
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Figure 2. Culrure and literacy model in a comparative frame (Thatcher, 2012). 
Figure 2 
The 'onion model' is a model that is effective for intercultural rhetoric, studying 
individuals within different cultural backgrounds, because it shows how tacit or unconscious 
values systems are related, and how and why they surface to create communication patterns 
(Thatcher, 2012, p.80). This model helps to break down what cultural values will influence what 
is needed to create a useful document. In this case, the onion model is used to examine the 
important values used to communicate a message within a medical fotonovela compared to a 
traditional translated English-to-Spanish medical pamphlet. As shown in Figure 2, the fotonovela 
layers show aspects of the Latino culture that would need to be considered when creating a 
fotonovela. Each layer of the onion model feed into each other to consider cultural influences in 
making decisions, in this case mental health decisions. 
Fotonovela for a Younger Population 
Social research, primarily with texts that are written and read, needs to ask, what is "the 
relationship between writer and reader, and how does the text function in this social relationship? 
How does this kind of text change over time?" (Faigley, ( 1985), p. 56). These questions are 
applicable when looking at writing and forming fotonovelas about mental health and how it will 
be beneficial for the Latino community. Previous studies of how fotonovelas help the Latino 
community in the United States have primarily focused on Latino adults. There is a lack of study 
on fotonovelas created for a younger population. The Latino population makes up 18.1 percent of 
the total U.S. population in 20 17, and of that, 31.5 percent of Latinos were under the age of 18 
(Hispanic/Laino Americans). With such a large part of the Latino population is under the age of 
18, there needs to be resources for this group to inform them about mental health. The use of a 
fotonovela will need to focus on a storyline that pertains to a younger individual, around the age 
17- 18. 
Features of effective fotonovelas in the medical field 
To create an effective fotonovela, there are several aspects that need to be considered. 
Cabassa (20 12 )suggests a conceptual model to consider when creating a fotonovela about mental 
health. I used this conceptual model while crafting a fotonovela about mental health for a 
younger audience. First, illness perceptions are used to show how characters experience 
depression in the fotonovela. The focus is on the characters "symptoms, causes and 
consequences they attributed to their depression, and their beliefs about depression treatments 
and self-efficacy" (p. 748). The purpose of focusing on the character is to introduce and reiterate 
mental illness perceptions and to suggest help-seeking behaviors. The three main objectives are 
to show that depression is real, common, and a serious medical condition, it can be treated, and 
when talking to a doctor, disclosing symptoms and using the word depression is important 
(Cabassa, 2012, p. 748). 
The second theory is that reasoned action helps individuals understand and evaluate 
depression care. One strategy the article suggests to counteract views about antidepressant 
medications are harmful and addictive and the stigma around taking medication is using 
authority figures, such as primary care doctors, to present factual information. They also 
suggested having the main character speak about their common concerns about medications by 
talking with doctors, pharmacists, and friends to break the concern (p. 749). To break the typical 
cycle of stigma and to create new social norms, the main character will consult friends and 
family members about their situation and receive advice. This can show an example and allows 
the reader to personally connect with the character so they will feel comfortable taking the same 
steps. 
Finally, using Entertainment-Education (E-E) to engage readers and to feel connected to 
the storyline: "The combination of attractive visuals and easy to understand text is considered an 
effective strategy in patient education interventions" (Cabassa, 2012, p. 749). I utilized the E-E 
model to develop a storyline that will potentially be intriguing to a younger audience within the 
age range 17-18, so there will be a fotonovela for this population of Latinos. 
The Fotonovela development 
There are several steps I did to create a functional fotonovela for a younger audience. 
These steps are listed below as how the fotonovela was created and the findings. 
Medical pamphlet reference 
The American English pamphlet that was used for reference when creating the fotonovela 
was a medical pamphlet from the ADAA.org website, a nonprofit organization who brings 
awareness about diagnosis, treatment, and cure of anxiety disorders in individuals. This website 
consists of medical pamphlets for various topics about mental health. The website is available to 
be translated into 80 different languages. The specific American English pamphlet that I used to 
create my fotonovela content can be found at this link 
bu11s:_��icl�i_0,\)Jg_\ite_s_1clt:faL1lt�DL�s_�(i(1t_i\n:-:_i_--:t_J_�:?.(J_l�dltlJ. 
This pamphlet highlights anxiety symptoms and treatment specifically for college 
students. I chose this pamphlet as a reference because it does offer important information 
pertaining to anxiety in college students, but it lacks for native Spanish-speaking Latinos because 
there isn't even a translated version of the medical pamphlet, even though the website has the 
ability to be translated to Spanish. As discussed earlier, neat translation is not efficient for 
providing medical information because of the lack of medical literacy within Spanish-speaking 
Latino communities, but even so, the ADAA anxiety pamphlet isn't offered in Spanish, which 
hinders access to native Spanish speakers. While this pamphlet isn't translated, I chose to use as 
reference because this pamphlet does offer information on the symptoms and different types of 
anxiety. There are also short examples of students who experienced different anxiety, by 
explaining different scenarios presented as having symptoms of anxiety. These sections were 
very small and captured different steps for college students to do who were having symptoms of 
anxiety in college. This was a powerful point in the pamphlet because it showed personal 
connection to the reader and targeted audience, who are college students, and they could take the 
next steps for how to treat their symptoms of anxiety. The medical pamphlet uses second-person 
language to instruct students in identifying symptoms in themselves or their peers, avenues of 
treatments, and how to seek help. While these sections could potentially be helpful to a Latino 
student whose community has a high stigma for mental health, the pamphlet doesn't follow one 
student dealing with anxiety, which is the benefit of the fotonovela. 
Crafting the Fotonovela 
The fotonovela 1 have created is attached as appendix A. When creating the fotonovela, 
an important part was to capture a story that could be relatable to an early college student, around 
the age of 18-years-old. I chose this time because it is a big transition for all students, from high 
school to college, but also and, more importantly, because there hasn't been a fotonovela solely 
created for the younger Latino population. As discussed in earlier research, the main focus for 
fotonovelas that were created was for middle-aged adults, and the research surrounding the 
benefits of a fotonovela capture these individuals, but neglected the younger population. It was 
important to create a fotonovela for the younger Latino population because they make up such a 
large amount of the Latino population. 
The fotonovela needed to consist of people who resembled the audience's age and also 
characters that potentially resembled their physical appearance within the Latino community. 
This was to create trust from the reader because they could relate to the characters. As discussed 
in previous research, I used Entertainment-Education to create the fotonovela so the readers will 
personally connect to the information. By creating a document that suggests personal connection 
to an early college student, trust is then built for the student because they relate to the situation, 
which could potentially lower the mental health stigma and help students recognize symptoms of 
anxiety within themselves. Also, referring to the onion model by Thatcher, cultural influences 
are important to consider when crafting the fotonovela, which can be demonstrated through the 
photos and storyline of the fotonovela. The cultural influences help navigate the storyline, which 
lead to making decisions about their mental health for one student. The onion model was 
important to consider for creating a fotonovela for the young U.S. Latino population so there 
would be resemblance within the fotonovela for the students to connect to. 
Design and storyline 
ln the fotonovela I created, Jenn�fer 's Anxiety in College, the storyline follows a Latina 
girl, Jennifer, in college who is showing signs of having symptoms of anxiety and her friend who 
eventually helps her seek guidance from a trusted professor. The fotonovela is broken up into 
four different scenes: in the first two scenes, Jennifer internalizes her symptoms, in the third, she 
talks to her friend who notices her symptoms and her friend ultimately suggests she talks to their 
teacher. In the final scene, the teacher then suggests different treatment options Jennifer could 
explore while also providing comfort that she isn't facing her mental health alone. It is beneficial 
the story is broken up into four different scenes with different interactions because it expands the 
storyline for students to personally connect to Jennifer's symptoms or be Jennifer's friend in 
recognizing someone else's symptoms, which is an important part of recognizing symptoms of 
anxiety. Also, having the professor explain Jennifer's treatment options offers an authoritative 
figure, which is an important aspect of a fotonovela because this helps break the mental health 
stigma of the Latino community. 
As I designed the fotonovela, it was important to use real people rather than drawings for 
the fotonovela because it creates a more personal connection to the audience. While researching 
previous fotonovelas, I found that they commonly used real photos of people, which would help 
mirror the intended audience. One of the benefits of using real people is being able to see their 
facial expressions, so the audience will be able to personally connect to the story. The point is to 
create a fotonovela where the audience can picture themselves within it, so to do so, I used 
people who identify as Latino/a, so people could find similarities within their U.S. Latino 
community. The light orange background color of the document creates coherence with the 
photos because of the colors within the photographs, which makes the fotonovela appealing and 
draws the attention of the audience. 
Usability process 
1 created the fotonovela with the help of Adam Sandoval, who photographed and starred 
in the fotonovela; Isela Diaz and Marcial Bustamante, who were the main characters in the 
fotonovela; and Kelly Aguilar, who assisted with the translation of the fotonovela into Spanish. It 
was important to utilize a native speaker, Kelly, to translate for the Spanish version so native 
Spanish speakers can relate to the storyline. I wanted the Spanish version of the fotonovela to be 
as natural as possible and not doing neat translation. The Spanish version had to reflect the 
information stated in the English version, so the storyline was the same for each. Kelly also 
checked translation with other native Spanish speakers so it was coherent. As Adam took the 
photos, I directed how the photos should be taken to capture the storyline, and I also took the 
photos where Adam was in the shot. I used Canva.com to create the fotonovela, where I could 
insert photos and text, which is very user friendly. For my final step in creating the fotonovela, I 
sought feedback from counseling staff at the Eastern Illinois University Counseling Centerto 
ensure information was properly given. After receiving the counselors' feedback, I edited the 
document so I could send both the English and Spanish version of the document with a survey, 
built using Surveymonkey .com, to a group of college students to review the document. I discuss 
the r results of the survey in the findings section. 
Analysis and findings of the fotonovela 
Receiving a small survey response amount of ten responses, reviewing the survey results, 
it was important to receive feedback from a population that identified as Latino. Two of the 
surveys received were removed from analysis because the respondents do not identify as Latino. 
From the quick survey about the fotonovela, 100% of people who identify as Latino from the 
ages of 18-25 said they preferred to read the fotonovela than a traditional medical pamphlet. 
Half stated that the storyline was somewhat believable, and the other half stated it was very 
believable. The data also suggested that the people believed the design of the fotonovela and the 
storyline were natural and effective. These findings align with previous studies of fotonovelas, 
which indicates the creation of this fotonovela was effective. It is important to notice these 
findings align with previous work because of the different targeted age group; this indicates that 
the fotonovela could be beneficial beyond the middle-aged targeted groups from previous work. 
To still incorporate previous aspects of other fotonovelas was important to show potential 
effectiveness of usability. 
The fotonovela I have created could potentially help college students who are 
experiencing symptoms of anxiety and could lower the mental health stigma of the Latino 
community. According to ADAA.org, "Only 20% of Latinos who experience symptoms of a 
psychological disorder talk to a doctor about their symptoms, and only 10% contact a mental 
health professional" (Profile: Latinx, n.d.). This fotonovela could potentially encourage 
individuals to seek help and to break the mental health stigma. The use of the fotonovela could 
also increase mental health and medical literacy within the U.S. Latino community, and, 
specifically, the Jennifer's Anxiety in College fotonovela I crafted can help the younger Latino 
population. 
Limitations 
While this fotonovela is a good start in crafting a document for the younger Latino 
population, it was not studied if this fotonovela would impact a Spanish-speaking Latino student 
who is experiencing symptoms of anxiety to actively seek help for their anxiety after reading the 
fotonovela. This study gathered information about Latino students preferring the design and 
storyline compared to a traditional American English medical pamphlet, but did not assess if the 
fotonovela resulted in a higher percentage of users getting treatment than a traditional pamphlet. 
Also, the fotonovela did not measure the improvement of medical and mental health 
literacy among the younger Latino population. There was not data gathered to measure if the 
impact of the fotonovela over a period of time would increase medical literacy compared to a 
traditional medical pamphlet. The reduction of the mental health stigma within the Latino 
community was also not measured. 
While the impact of the fotonovela created was limited to storyline and design, future 
research could explore the fotonovela's impact on medical and mental health literacy, seeking 
mental health treatment, and/or lowering mental health stigma. Further research can be 
conducted to see the impact in the lives of Spanish-speaking Latino college students within the 
U.S. to see if there are medical benefits to using a fotonovela compared to a traditional medical 
pamphlet for the younger population. Focus groups within a college campus that has a high 
percentage of Latino students would be beneficial to conduct further research, so there are 
students who come from various backgrounds, but have several aspects in common: language, 
culture, education, and mental health. As previous research has been conducted of the older 
Latino population, studying the younger population will give support of the benefits of a 
fotonovela. Further research would benefit the Latino community to help lower or break the 
mental health stigma, which requires adequate education that a fotonovela could provide. 
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JENN I FER•S ANXIETY 
Written by: Isabella Garza 
Photographed by: Adam Sandoval 
Starring: Isela Diaz, Marcial Bustamante, and Adam Sandoval 
Thursday Night 
I don't know I just get so 
nervous and feel like my 
heart is going to beat out of 
my chest every time I go. 
You weren't In 
lecture today! Do 
you need the notes? 
What, why? We 
are already 
eight weeks into 
the semester. 
Next Day at School. ... 
Saturday Night 
No one is judging 
you I promise! If 
you change your 
mind let me 
know. 
My heart is 
beating so fast. I 
can't control my 
emotions. I think I 
might die. 
Are you sure? It's the last 
one of the year and 
everyone will be there. 
I don't feel comfortable 
going. I feel like everyone 
is judging me all the time, 
even just being there. 
Monday at School 
need to leave right now. 
My hands are sweaty, 
and my heart is beating 
fast again. I feel like 
everyone can hear me 
breathing heavily. 
Let's go talk to 
Mr. Sanchez, our 




Jennifer has been 
having a hard time 
recently and she 
isn't quite sure 
what is going on. 
Well, I sometimes, more recently, 
get these random feelings of worry 
and my heart will beat really fast. I 
feel like I can't control anything. and 
I just don't know what to do 
Uh, not too good. I've dropped one 
class and I am about to drop another. 
I just feel like I can't sit through class 
or focus. I get so nervous. even to the 
point I start sweating. 
No need to worry. There are steps you can take to 
get a hold of your symptoms. Therapy is a great 
tool to learn how to cope. There Is even group 
therapy. You can see your family doctor about 
how you feel and they can refer you to a 
psychiatrist. You don't have to go through this 
I'm sorry that Is happening t 
you. That Is really hard to deal 
with, so taking the step of 
telling your friend and me 
how you are feeling Is a great 
first start. Can I ask. how your 
classes are going? 
Well, Jennifer, it seems you 
are experiencing symptoms 
of Anxiety. This happens to a 
lot of students. You are not 
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jueves noche 
nerviosa y mi coraz6n siente 
que se sale de mi pecho cada 
ve voy a clase. 
!No estabas en clase 
hoy! <.Necesitas 
notas? 
<.Por que? Ya 
estamos ocho 





Dfa siguiente en la escuela .... 
Sabado noche 
!Nadie te esta 
juzgando te lo 
prometo! Si 
cambias de opinion 
me dices. 
<.Estas segura ? Es la 
ultima del af'lo y todos 
van a estar alla. 
ir. Siento que todos me 
juzgan todo el tiempo con 
nada mas estar am. 
Lunes en la escuela 
Necesito irme ahora. 
Mis manos estan 
sudando, y mi coraz6n 
est� latiendo rapido 
otra vez. Siento que 
todos me pueden ofr. 
Vamos hablar 
con Mr. Sanchez 
si te sientes 
c6moda en 
hacerlo. 
Lo siento. Vamos 
a sentarnos aqul y 
Bueno, unas veces m�s 
recientemente me dan sentlmientos 
de preocupacl6n y ml coraz6n late 
muy r�pldo. Slento que no puedo 
controlar nada, y ya no se que hacer. 
No estoy hacienda muy bien. Me Sali, 
de una clase y voy a salirme de otra. 
Nadamas siento que no me puedo 
sentar en clase o no puedo mantener el 
enfoque. Me siento nerviosa al punto 
extremo en donde empiezo a sudar. 
No tienes que preocuparte. Hay pasos que puede 
seguir para controlar sus sfntomas de ansledad. La 
terapia es una gran herramienta para aprender a 
lidiar. lncluso hay terapla de grupo. Se puede ir a su 
medico de famllia para que le explique sus emoclones 
y pueda derlvarlo a una psiqulatrfa. No tienes que 
pasar por esto solo. 
lo slento que te ha estado 
pasando esto. Es muy dlffcll 
esto. y por eso tomaste un 
buen paso en dlcl�ndole a tu 
amigo y yo como te slentes es 
un buen comlenzo.iNo te 
molesta sl pregunto como haz 
estado en tus clases? 
Siento que est�s 
experimentando srntomas 
de ansiedad, Jennifer. Esta 
paza muchos estudiantes. 
No estas solo. 
Y tu tlenes a ml. Estoy a 
qui para apoyarte. Oe lo 
que quleras hablar, sl 
necesltas algulen que te 
escuche o una dlstraccl6n 
sl lo necesltas. estoy aqul. 
